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Topic

Basic savings is a major issue in the United States with 2005 recording the lowest savings since the Great Depression.  This issue is a major concern for bankers and economists in our country.  The marketing firm of Spark and Fire (your employer) has been hired by the American Bankers Association to create a completely new national advertising campaign targeted at 16 - 25 year olds to start saving.  
Your multi-media presentation should include but is not limited to:

Why is savings important?

The advantage and disadvantages to saving?

What steps can be taken to begin the process of savings?

Media materials to be used as part of the campaign (print and broadcast).

Contestants who do not submit an entry that follows this topic will be disqualified.
Judges, please consider: 

Does the presentation have a consistent theme?

Do they have an appropriate slogan (age appropriate)?

Does the presentation lend itself well to the target market?

Is the information accurate and timely?

Was the topic covered adequately?

Is the presentation likely to be well received by the client?

NOTE:  The American Bankers Association has an existing campaign that uses the terms “Money:  Bucks, Banks, and Business” and “Teach the Children to Save.”  These should not appear in the contestant’s presentations.  
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